
Y O U R  V O I C E . 

Our F uture.
Led by our residents’ input, Coral Gables is poised for enhancements in technology and infrastructure to take us into the future while 
preserving our history.  In putting together our 2020–2022 Strategic Plan, we relied on what residents told us through their participation 
in the Community Engagement Survey. High marks in quality of life and city services reassures us that we are on the right track. Most 
importantly, we’ve also been guided by our residents to make slight course-corrections and focus our attention on certain areas to continue 
providing exceptional service and quality of life. You can view the full survey results at WWW.COR A LGABL E S .COM/SURV EY

49%
E XC E L L E N T

88% are satisf ied or very satisf ied  
with how the City communicates  
city news & events 70% would promote Coral Gables as  

a great place to live, work  
and play!

46%
G O OD

C I T Y  S E R V I C E S  M O S T  I M P O R T A N T  T O  R E S I D E N T S
and resident satisfaction with the services:

T O P  5  T H I N G S  R E S I D E N T S  WA N T  C O R A L  G A B L E S  T O  F O C U S  O N
And what we’re doing about it:

P OL IC E 
PROT E C T ION

public safety building will 
enhance police services

T R A F F IC 
C A L M I NG

MOR E T H A N

expanded smart mobility 
options and traf f ic-calming 

infrastructure

S T R E E T 
L IGH T I NG

beautif ication projects with 
enhanced lighting 

PU BL IC 
PA R K I NG

expanded public parking 
garages, smart parking features

PA R K S &  
OPE N S PAC E S
additional investment  

in parks, sidewalks and  
bike lanes

P OL IC E 85%

97%

88%

F I R E

S A N I TAT IO N

9 5 %  S A Y  Q U A L I T Y  O F  L I F E  
I S  G O O D  O R  E X C E L L E N T .
Top contributing factors: 
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S HOPP I N G  
&  DI N I N G
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C A N OP Y

PROP E RT Y 
VA L U E S

P U B L IC 
S A F E T Y
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W H Y  B R A N D  G U I D E L I N E S ?

A brand — clear, compelling and unique — is the foundation that helps to make a place desirable as a business location, 

visitor destination or a place to call home. Building a brand takes vision, commitment, passion – and discipline.

These guidelines have been created so that the tenets of our brand and the unique promise to our community; the 

promise of a “dream realized” and all the potential that represents; are consistently and  effectively communicated. The 

more single-minded we are, the more compelling the City of Coral Gables “The City Beautiful” brand will be.

Guidelines help us to create communications that work to uphold our brand and message with clarity and consistency. 

Brand guidelines give us a flexible toolkit and direction for how all our communications can support our brand and help 

people understand our unique promise better. When used consistently, brand guidelines will act as a visual framework for 

our message across all our activations. 
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